YOU’RE SOAKING IN IT – PROFILES OF INTERVIEW SUBJECTS

Keith Reinhard, DDB Worldwide
Keith Reinhard is Chairman Emeritus of DDB Worldwide,
which ranks among the world’s largest and most creative
advertising networks with more Grand Prix awards than any
other agency in the over 50-year history of the International
Advertising Festival in Cannes. Teams under Keith’s direction
created award-winning campaigns for Anheuser-Busch,
Volkswagen, PepsiCo and others. As a working creative
director, Keith was responsible for McDonald’s “You Deserve
a Break Today” and State Farm’s long running theme “Like a
Good Neighbor, State Farm Is There.” Advertising Age has
referred to Keith Reinhard as the advertising industry’s “softspoken visionary” and in 1999 named him one of the top 100
influentials in advertising history. Many of the media and
compensation concepts first enunciated by Keith are now
common practice in the industry. He was inducted into the
Advertising Hall of Fame in 2007.

George Lois
According to his website, “The legendary George Lois is the
most creative, prolific advertising communicator of our time”.
The confident and brilliant Lois was one of the primary
architects of the Creative Revolution in American advertising
and helped create some of the most exceptional and
memorable ads in history. He introduced and popularized the
Xerox culture; made a failing MTV a huge success with his “I
Want My MTV” campaign; helped create and introduce VH1;
created a new marketing category, Gourmet Frozen Foods, with
his name Lean Cuisine; made the totally unknown Tommy
Hilfiger immediately famous with just one ad; and (by inventing
yet another new marketing phenomenon) persuaded America
to change their motor oil at thousands of Jiffy Lube stations. In
2013, Lois was voted The Most Influential Art Director of the
Past 50 Years by Graphic Design USA. Playboy recently called
him “The greatest adman who ever lived”.

David Brandt, Nielsen’s
David Brandt is Nielsen’s Executive Vice President of the
Advertising Effectiveness Strategy. David Brandt is a 35+ year
veteran of the market research industry with extensive
experience in measuring ad effectiveness. At Nielsen he is
responsible for advancing their thought leadership in this area
including enhancing the Nielsen Neuroscience offer. Prior to
joining Nielsen, he was with Ipsos OTX where he was
responsible for innovation in the areas of neuroscience and
socialized research. David has built several different advertising
measurement systems including the Next*TV system for IpsosASI and is the architect of the Copy Effect Index — the first
measurement built by linking pre-test results to marketing mix
models. He also built the first online display ad testing pretesting system and the first pre-testing system for multiplatform advertising.

Doc Searls
Doc Searls is a journalist, columnist, and a widely read blogger. He is
the author of The Intention Economy: When Customers Take Charge
(Harvard Business Review Press, 2012), and co-author of The
Cluetrain Manifesto: The End of Business as Usual (Basic Books,
2000, 2010). He is also Senior Editor of Linux Journal, a fellow at the
Center for Information Technology & Society at UC Santa Barbara,
and founder and director of ProjectVRM at the Berkman Center for
Internet & Society at Harvard University since 2006. In 2013-14, he
was a visiting scholar at the Arthur L. Carter Journalism Institute at
NYU. Since he’s always working on too many things, and will
probably never stop, he wants his epitaph to read, "He was almost
finished."

Ethan Zuckerman, MIT
Ethan Zuckerman is director of the Center for Civic Media at MIT, and
Associate Professor of the Practice at MIT's Media Lab. He is the author
of "Rewire: Digital Cosmopolitans in the Age of Connection", published
by W.W. Norton in June 2013. With Rebecca MacKinnon, Ethan cofounded international blogging community Global Voices which
showcases news and opinions from citizen media in over 150 nations
and thirty languages. Ethan's research focuses on issues of internet
freedom, civic engagement through digital tools and international
connections through media.
He blogs at http://ethanzuckerman.com/blog and lives in the Berkshire
Mountains of western Massachusetts.

Jason Spero, Google
Jason Spero is Vice President of Performance Solutions at Google. He is the
Global Business Lead for Search, Display, Shopping/PLA, and Analytics
offerings. Prior to this, Jason was Global Head of Mobile where he drove
strategy and operations for Google’s Mobile offerings on Search, Display,
and YouTube. Jason lives in San Francisco with his wife and two daughters
and is passionate about the transformative influence of mobility and
connectivity.

Steve Irvine, Facebook
As the current Global Head of the Facebook Marketing
Partners, Steve leads a team focused on connecting brands
and advertisers with marketing partners skilled in making
their campaigns more engaging and effective. Prior this role,
Steve served as Group Director, Global Marketing Solutions at
Facebook Canada, where he managed a team dedicated to
building trusted advisory relationships with C-level decision
makers at some of the largest brands and agencies in Canada.
Before joining Facebook, Steve was the co-founder and CEO
of 80/20 Solutions, an innovative marketing software
company focused on helping industry-leading brands and
agencies build more profitable and loyal consumer
relationships. Steve started his career in the financial sector as
a technology analyst and was one of the early champions of
the cloud computing model. He is an academic, all-Canadian
graduate from York University in Toronto.

Kim Larson, Google
A brand-builder at heart, Kim has 20+ years experience
managing and growing brands on both the client and
agency side at Nike, Jamba Juice and Prophet Brand
Strategy. She loves the intersection of technology and
brand and has been on the forefront of digital in the
US. At Google, she's been a pioneer launching the
Google BrandLab, an immersive digital strategy
experience designed to help brands excel in
video. Today Google has labs around the globe in Paris,
Singapore, New York and the Bay Area. Kim also
oversees the Google Creative Academy, a week-long
strategy workshop for top advertising partners.

Jamie Michaels, Twitter
Jamie is the Head of Brand Strategy at Twitter Canada,
where he partners with top marketers to build ideas that
create impact during moments that matter. He is an
award-winning marketer specializing in brand strategy,
digital marketing and social media. Prior to joining
Twitter, Jamie was the Director of Brand Integration for
Rogers’ Sportsnet and NHL properties and Director of
Marketing at CBC, where he led a centralized team
building partnership programs leveraging iconic content
and digital platforms including Hockey Night in Canada
and Dragons’ Den.

Jaideep Mukerji, Instagram
Jaideep leads the Ads Research team at Instagram. He is responsible for
designing and executing research projects that prove the effectiveness of
Instagram ads as well as provide insight to advertisers on how to best
leverage Instagram and Facebook to achieve business objectives. Jaideep
has an extensive background in market research with over 10 years prior
experience in advertising, branding and political research. He has a dual
master’s degree in Public Administration and Economics from Columbia
University and the London School of Economics.

Sir Martin Sorrell, WPP
Sir Martin Sorrell founded WPP, the world’s largest
advertising and marketing services group in 1985 and has
been chief executive throughout. WPP companies, which
include some of the most eminent agencies in the business,
employs nearly 190,000 people in over 3,000 offices in 112
countries. Clients include 352 of the Fortune Global 500, all
30 of the Dow Jones 30 and 77 of the NASDAQ 100. In
2014, WPP had revenues of $19 billion and billings of $73
billion. Sir Martin actively supports the advancement of
international business schools – advising Harvard, IESE, the
Indian School of Business, the China Europe International
Business School and Fundação Dom Cabral Business School
in Brazil. He has been publicly recognised with a number of
awards including the Harvard Business School Alumni
Achievement Award. In the Time 100 “Builders & Titans” he
was voted one of the world’s most influential figures in
business. He was also nominated for CNBC’s First 25 List
(“Rebels, Icons and Leaders”) of people judged to have had
the most profound impact on business and finance in the
last 25 years. He received a knighthood in January 2000. He
was awarded the 2014 Hugo Shong Lifetime Achievement
Award in Communication by Boston University’s College of
Communications. In October 2015, Sir Martin was named
the fifth best-performing CEO in the world by Harvard
Business Review.

Andrew Bruce, Publicis
Andrew Bruce is CEO of Publicis Worldwide’s North
America region and a member of the Global
Management Board. He is also a member of the
Publicis Groupe PTop and the Publicis
Communications Global Executive Committee. Andrew
joined Publicis Toronto in 1999. What followed were
14 consecutive years of growth. Driving the evolution
of the agency into the digital age, he and his team
built one of the country's largest digital operations,
embedded in one of Canada's fastest growing
communications companies. While at the helm,
Andrew earned the trust of a client roster stacked
with iconic brands such as Rogers, WestJet, The Home
Depot, Coca-Cola, Canada Post and Chrysler. Andrew
instilled an entrepreneurial spirit and collaborative
culture that made Publicis Canada the best place to
work in the entire network, as evidenced by their
internal global employee satisfaction survey. In
December of 2013, Andrew was asked to lead Publicis
North America in the role of CEO. In the few short
years that have followed, the agency has undergone a
major transformation and stands today as the fastest
growing region within Publicis Groupe.

Pablo Del Campo, Saatchi & Saatchi
Pablo Del Campo is one of the world’s most awarded
creative leaders in advertising. He recently left his
position as Worldwide Creative Director of Saatchi &
Saatchi after 20 years with the company. In January 2000,
he started up Del Campo Saatchi & Saatchi in Argentina,
aiming to create a top local agency, and the goal was
achieved when Del Campo Saatchi & Saatchi was named
International Agency of the Year by Advertising Age.
Under Pablo’s leadership, the agency has earned a
reputation for world-changing creativity, with high profile
clients in Argentina, Latin America and globally, including
Procter & Gamble, Coca-Cola, Sony PlayStation, Toyota,
Mondelez and InBev. Pablo and his teams have won 73
Cannes Lions. The agency ranked #1 in Argentina for the
last 9 years and has been elected Best Agency in Latin
America for 5 years in a row.

Fred Forster
Fred Forster has been actively engaged in the Canadian media
community for more than 25 years. As President and CEO at PHD
since 2002, he has led a cultural transformation that has seen the firm
rise to the top of the ranks amongst the most respected and awarded
media agencies in the country. Under Fred’s leadership, PHD Canada
has grown over 300% and now operates as two distinct National
media agency groups, PHD and Touché!, each with offices in both
Toronto and Montreal. Major clients include Canadian Tire,
Scotiabank, Honda, GSK, Home Hardware and Tangerine Bank among
others. Fred was appointed CEO of Omnicom Media Group Canada in
2011 and has rapidly expanded the group’s assets in Canada with the
introduction of several strategic business units including Print
specialist Novus, Search agency Resolution Media, programmatic
division Accuen and data/analytics firm Annalect. Fred has served on
the board of the Institute of Communication Agencies (ICA) and is
currently active on the board of the Canadian Media Directors Council
(CMDC). An avid yet erratic golfer, he is also a former member of
Canada’s National rugby team.

Jag Duggal
Jag Duggal, Senior Vice President of Product Management,
joined Quantcast in June 2011 and is charged with strategic
positioning, development and management of the company’s
targeted display advertising. Prior to that, he spent five years
in product management at Google, where he was most
recently the lead on Google’s display strategy and responsible
for driving the company’s brand display product suite. Duggal
also worked for a decade at Oliver Wyman, a leading
management consulting firm, where he was a principal in the
Digital and Strategy practice. There, he advised Fortune 100
CEOs and executive teams on development of Internet and
technology businesses. Duggal developed market strategy,
product requirements and business plans for multiple new
businesses that scaled to greater than $500M in revenues.
Duggal holds a BS in mechanical engineering from Yale
University. He left his master’s in public administration
program at Harvard University’s Kennedy School of
Government after one year to join Google.

Paul Rutkowski
Paul is the President of Varick Media Management and leads the development
of Varick’s proprietary software, Alveo. A seasoned digital advertising veteran,
Paul has a specific interest in building businesses. Prior to joining Varick Media
Management, he served as Chief Revenue Officer of LucidMedia, where he
was responsible for taking the company’s DSP platform to market. LucidMedia
experienced tremendous growth and helped solidify Paul’s understanding and
appreciation of ad-tech and big data. Before working at LucidMedia, he
headed up D&B Digital for four years, overseeing the Hoover’s and AllBusiness
units. Prior to joining D&B, Paul led East Coast sales for Winstar Interactive, a
site-specific rep firm. He now resides in New Jersey with his wife and two
children.

Chris Jay Hoofnagle
Chris Jay Hoofnagle is a professor at the University of California,
Berkeley where he teaches computer crime law, internet law,
privacy law, and a seminar on the Federal Trade Commission. He is
author of Federal Trade Commission Privacy Law and
Policy (Cambridge University Press 2016) and has written
extensively in the fields of information privacy, the law of unfair and
deceptive practices, consumer law, and identity theft. Hoofnagle cochairs the annual Privacy Law Scholars Conference. He is an elected
member of the American Law Institute, and a member of the San
Francisco Electronic Crimes Task Force, Palantir's Council on Privacy
and Civil Liberties, and InfraGard. He is licensed to practice in
California and Washington, D.C., and is of counsel to Gunderson
Dettmer LLP, a law firm that advises emerging technology
companies.

Dr. Michal Kosinski
Michal Kosinski is the Assistant Professor in Organizational Behavior at
the Graduate School of Business, Stanford University. After receiving his
PhD in Psychology from the University of Cambridge (UK) in 2014,
Kosinski spent a year as a Postdoctoral Scholar at the Computer Science
Department at Stanford University. Kosinski’s research had a significant
impact on both academia and the industry. His findings featured in The
Economist, inspired two TED talks, and prompted a discussion in the EU
Parliament. In 2013, Kosinski was listed among the 50 most influential
people in Big Data by DataIQ and IBM, while three of his papers were
placed among Altmetrics' “Top 100 Papers That Most Caught the Public
Imagination”.

Rana el Kaliouby
Rana is co-founder and CEO of Affectiva. As a research scientist at MIT
Media Lab Rana spearheaded the applications of facial coding. Her work
has appeared in The New Yorker, Wired, Forbes, Fast Company, The Wall
Street Journal, The New York Times, CNN, CBS, TIME Magazine, Fortune
and Reddit. She was recognized by Entrepreneur as one of the 7 Most
Powerful Women To Watch In 2014, inducted into the Women in
Engineering Hall of Fame, a recipient of the 2012 Technology Review’s Top
35 Innovators Under 35 Award and listed on Ad Age’s 40 under 40 and
recipient of Smithsonian magazine's 2015 American Ingenuity Award for
Technology. Rana holds a BSc and MSc in computer science from the
American University in Cairo and a PhD from the computer laboratory,
University of Cambridge.

Dr. Carl D. Marci
Dr. Carl D. Marci, a pioneer in the new fields of social and consumer
neuroscience, is Chief Neuroscientist of Nielsen Consumer Neuroscience. Dr.
Marci is also on faculty at Harvard Medical School and is the former Director
of Social Neuroscience at the Massachusetts General Hospital and past
Visiting Lecturer at the Massachusetts Institute of Technology Program in
Media Arts & Sciences. Dr. Marci has extensive training in the use of
biometrics and the neuroscience of emotion through two National Institutes
of Health fellowships. Co-founder of Innerscope Research in 2006, Dr. Marci
was CEO from 2008 to 2013 and the company was acquired by Nielsen in
2015. He has published numerous articles in peer-reviewed science journals
and gives lectures nationally and internationally.

Gabriel Cubbage
Gabriel Cubbage is the CEO of AdBlock, the leading online ad
blocking tool, and a part-time writer and speaker. Previously he
led 67 Robots, a San Francisco-based strategic business
development firm.

Lauren Riihimaki, LaurDIY
Lauren Riihimaki, better known as LaurDIY, is a do-ityourself and lifestyle vlogger. At age 22, Lauren runs the
#1 DIY channel in Canada and has received her Bachelor
of Technology from Ryerson University. Although Lauren
majored in Textiles and Print, she's all about digital and
is known for her graphic design and strong brand
aesthetic. When she’s not filming or planning the next
big DIY, you can find her with friends, family or in the
glitter section of a craft store. In June 2015, Lauren
produced and hosted the short-form series "LaurDIY's
Guide to a Perfect Summer" for Corus Entertainment in
Canada. The series aired as interstitials on W Network,
ABC Spark, Cosmo TV and WView.com. Lauren has
worked with many notable brands including Proctor &
Gamble, Starbucks, Duck Tape, MTV, and Seventeen
Magazine.

Gregory Karout
Greg Karout has been an elementary teacher with the TDSB for five
years. He is also an amateur photographer and media artist. Greg is
passionate about empowering young people to be aware of, and in
control of the tools and techniques used to influence them in the
modern media landscape. In his free time, Greg enjoys building things
out of wood.

Kristen Jensen
Kristin Jensen is a teacher with the Toronto District School Board
since 2005. She is passionate about social justice and equity
education. This fall she will be teaching a Grade 3/4 class at Nelson
Mandela Public School. Kristin is a mum to identical twin girls who are
in Senior Kindergarten.

